	 Submitted By:  Ms. Winfield

	Strategy Name:  Team work


	Purpose/Objectives: give examples of marketing in every day experiences


	Materials Needed:

A group of two or more persons.  Pens or pencils, paper, computers, and a flash drive.


	Process:

1. Count the number of students within the class.  decide the number of groups according to the number in the class.
2. Pass out the instructions to each group.

3. The instructions should clearly list ten or more items of what the students have on person within each group they find interesting.  It could be a hair clip, shoes, or brand named glasses.  list at least ten items “you” find interesting of your group member or partner.
4. Underneath this list, write the words product, price, place, and promotion horizontally.  reiterate that these are the pieces to the marketing mix.
5. Take the list of items and place them all under product.  under the other columns, write down as much information from real commercials, questions from the partner, until every column is filled for each of the items.
6. The students will then create a powerpoint with at least four slides or the amount of slides that will explain each piece of the marketing mix.  it is okay if there are two slides for “product.” Students will save to the server and to the flash drive.

7. Each group will present a powerpoint presentation.  The students will learn how they are marketing something everyday.  each student will also get in some computer skills as well as some public speaking.



	Additional Notes or Comments:




