	 Submitted By:  Douglas Belpedio

	Strategy Name:   Soft Skills Incorporation


	Purpose/Objectives:

Incorporating Soft Skills into Sports and Entertainment Marketing Curriculum.


	Materials Needed:

Curriculum and Syllabus of Sports and Entertainment Marketing class.


	Process:

On handout.


	Additional Notes or Comments:
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Instructors:

Mr. D. Belpedio
dbelpedio@oprfhs.org
708-434-3301 anytime


Room 301
Course Description

Open to freshmen, sophomores, juniors, and seniors

Prerequisite: none

1 semester 

1 credit

Textbook

Sports and Entertainment Marketing; Glencoe Publishing

This course is designed to meet the needs of students who are interested in business management and marketing careers.  The course will promote knowledge and applications in the following areas: sports and entertainment psychology, ethics, management, marketing, economics/stock market, human resources, and entrepreneurship.
No homework=Extra Credit

It is difficult to earn a grade higher than a C if students don’t complete the extra credit work from the textbook.
Activities include: Fantasy Football, Chicago Bulls partnership, guest speakers from Big Ten Network, Fox Sports, Chicago Bulls, Chicago Tribune, Steve James, (Hoop Dreams)…and more.
Rules and Regulations

· Class starts when the bell rings.  The attendance policy of OPRFHS is in effect and will be enforced.  The student is responsible for any instructions or assignments that may have been introduced when the class was in session

· No hats, coats, gum, food, drinks, phones, or radios are permitted in the classroom.

Grading I

The semester grade is divided as follows:  
40% Quarter 1







40% Quarter 2







20% Final Exam
This class may have a unique grading scale.  Because the business world recognizes both hard skills, (book knowledge) and soft skills, (professional social skills) these skills will make up your grade on a daily basis.

Hard Skills (book knowledge of material) presented either through the book, lecture, video, movie, or guest speaker.


40% of this grade is made up of tests.


60% of this grade is made up of class projects.

Soft Skills (these will be taught by examples, in class/ video)
· Anger Management, (conflict resolution)
· Communication Skills, (proper language/ appropriate language)
· Listening Skills, (listening during presentations/lectures)
· Public Speaking, (standard English vs street {slang} English)
· Critical Thinking and Problem Solving, (group work)
· Negotiation Skills

· Business Etiquette, (attendance/tardy, iPod, cell phone etiquette)
· Stress Management

· Business Writing Skills, (writing assignments, {in class/out of class}).
100% of this grade is made up of teacher observation!!!!!

Acknowledgement:

_____________________________________
Parent Signature

_____________________________________
Parent E-mail/Phone Number

_____________________________________
Student Name

_____________________________________
Student Signature

Please consider taking these business classes:

· Accounting and Investment Principles

· Small Business Management

· International Business Management and Technology

· Multimedia/Video Game Development

· Sports and Entertainment Marketing

· Work Experience

· Business Community Service Internship

· Website Development
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